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1 Overview

Posters are an interesting new development in many
ways that corporations, conferences, and audiences
now hear about your current work. In the past, many
people resorted to overhead projectors or computer
presentations to describe their work. However, with
the onslaught of computing power that is available
to everyone, posters are becoming a rapidly evolv-
ing way to describe your work. They not only are
easy to create, but can be set up anywhere and inter-
ested parties in your work can have one-on-one time
with you during your presentation. They also fos-
ter a method for you to connect with your audience
where the traditional lecture does not. Consequently,
posters are a great way to communicate and present
your work within the 21st century.

Although posters are relatively easy to make and
produce, information how to make a poster is scarce.
Moreover, a poster can be confusing, because most
people are familiar with posters as advertisements
and not as methods to describe your work. Therefore,
some careful planning must go into what to produce
in a poster. This document hopes to give readers a
generate idea what should be included in a poster and
how its layout might help you organize your ideas.

Although posters can be made in many different
ways, the best way to create a poster is with Microsoft
(MS) PowerPoint. Posters vary in size according to
the situation in which you present your poster. How-
ever, most posters are usually 48-60 inches wide (side
to side) and 36 inches in height (top to bottom). In
MS PowerPoint, you can set this in the Page Prop-
erties section of the presentation, however, it is easi-
est to start with a poster that has already been setup
for you. Fortunately, I have provided a poster tem-
plate for you to use if you wish.

2 Details

There are really two sections of a Poster:

• Header

• Body

The header has all your particulars related to who
worked on a topic, what institution you are at, your
address, contact information, and possibly even a
logo for your institution. You should put anything in
your header that you want audiences to write down
as possible ways to either connect with you or to visit
your work in detail after the conference. This is be-
cause chances are that if you do your poster well, you
will have piqued your audience’s interest in your work
and they may have more questions they want to ask
later or even maybe even off your a job or establish
a life-long collaboration. Therefore, make sure you
place some sort of way to identify yourself and ways
that people can contact you later.

The second section is called the Body and it con-
tains the basic parts of the poster and what your
work is about. You should view your poster as a con-
densed lecture, therefore, leaving information out of
your poster is a really bad idea. However, being too
vague is also a bad idea. Do not expect your audience
to understand something unless you can describe it.
And, the best way to do this is with a figures and ta-
bles. Although figures and tables are excellent they
have a tendency to clutter the viewing area especially
since posters are usually bigger than normal lectures
and most people gratuitously place larger figures in
the poster to help explain their ideas. However, a
bad figure can ruin a good idea and the general idea
of a poster. And, to make matters worse, if your au-
dience hates your idea or gets the wrong idea, they
can just turn around and leave. Your goal is to entice
the viewer into viewing what you have done and it is
important to put effort into this to make your case
towards making your work significant.

Most elements of the poster will include facets of
lecture slides. That is, you may want to use bulleted
text. Although this is a good idea, you want to make
sure you make it concise and not have too much word-
ing. A poster with too much wording can leave a bad
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impression on your audience. Therefore, use text by
placing “text boxes” in your MS Power poster and
use them sparingly. You should make a text box of
your text, so that its easy for you to move the text
around. However, to emphasize your text, it is advis-
able to segment your text and sections of your posters
by rows. That is, put portions of your poster in rows
separated by some kind of object that identifies you
are moving to the next point.

One good way of doing this is place colored or
shaded rectangles around your segment and place
them in rows. This way, you can show a progression
from thought to thought and not have the reader be
distracted by your other parts of your poster. And,
its best to progress in the same you way look at a
page or document. That is, from the top left of the
Body down to the bottom right as if you are reading
a book. Because posters are one-on-one with your au-
dience, you want to make sure you do not lose focus
with your audience, because, as mentioned before,
they may just walk away from you at any point in
your presentation. Also, make sure your text is big
enough that anyone can read it, because many people
may become interested in your poster and approach
you to ask about it. This is your main intent of the
poster. Get your audience involved!!!! An 18 point
font is a good general size font to use. Also, make
sure you use good legible fonts - it would be a bad
idea to use a calligraphy-based font in a poster even
though you may be a fan of it.

The second most elemental part of a poster are
images. Images are what attracts an audience and
also can really excite your interested party. There-
fore, make sure you put some images in your doc-
ument. Images are best placed into your poster by
Insert/Picture option in MS PowerPoint. You can
also use the copy-paste option if you have another
program open that has a clickable figure. Although
figures are cool, they are one of the hardest things
to create. Some good programs to use are Microsoft
Visio and Adobe PhotoShop. However, some figures
will look grainy, because you will tend to blow them
up to a larger size. Therefore, try to make sure you
have your image in a high quality (i.e. greater than
150 dpi or more). Also, it is advisable to use a format
that represents your image in a scalable way. Vector-
based graphics, such as encapsulated postscript, work
well for this and allow your figure to be scaled effort-
lessly.

Results are key and critical to most work, regard-
less of what level they are being presented at. There-
fore, it is a good to key your readers into your results.
One way to do this is with a table. Tables are great
for presenting your final work, but make sure you

make them large enough so everyone can read them.
That is, use a large enough font and table border.
Also, make sure you reference other work that may
have been presented in previous work. A table is an
excellent place to put this information. Although ta-
bles are great, they are not good if you have too many
tables. Therefore, try to keep the number of tables
down to a minimum.

3 Presentation

Once you create your poster and print it out, you
have to present it. This is the least-known part of
the poster, because posters are generally not common
in most presentation avenues. However, they are be-
coming more popular, so finding a poster in which
you can emulate may be more common in the future.
Until that happens, here are some tips to take into
consideration during the presentation of your poster:

• Look polished - do not come dressed to your pre-
sentation in ragged jeans and a t-shirt. Look
nice, so that others may approach you with-
out having to worry about whether you will fall
asleep on them. Be attentive and ready to show
your work - this is what you been working on all
semester or for a couple of weeks. Its time to
show them the money!

• Watch for attentive readers of your poster, and
ask them, “Do you want me to tell you about
my work?” Do not be afraid of asking people
about hearing about your work. Most people
get turned-off from some posters, because some
posters are empty. Even if you have a good
poster, people have a tendency of not listening
to something they are not interested in. And, a
poster is different than a lecture where you have
your audience captive. You have to capture your
audience, so snag them by asking if they want to
hear what you have done?

• It is a good idea to use the text to help you
describe what you are trying to talk about. That
is, use bulleted texts to help remind you what
you have to say at each section of the poster.
Even though posters are informal, I sometimes
get nervous waiting to talk about my poster and
get all fidgety when someone wants to know what
my poster is about. That way, you can just read
off what you are doing at that particular place
in the poster by reading the text. Then, you can
just expound upon the topic, because the text
reminded you what you had to say at that point
in the poster.
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• Demonstrations or show-and-tell, where appro-
priate, of your work are cool for enticing people
to see what you have done. If you have an inte-
grated circuit already fabricated, why don’t you
tape one to your poster. Show people you can
put your money where you mouth is by showing
them that you can take something from start to
finish. If you have something you can show as a
demo, set up a table next to your poster, so you
can demonstrate your ideas, such as a hardware
MP3 decoder. This way, people who don’t want
to listen to your poster can look at the real thing.

• Use your finger or a presentation pointer to take
your reader along the journey of your research.
That is, start at the upper left hand side of your
Body, as mentioned previously, but use your fin-
ger to say, “Here we start with the basic back-
ground of what we are trying to do...”. Do not be
afraid of giving your reader background informa-
tion and taking them on a journey. Chances are,
they never heard of what you were doing before.
So, make it real and make it direct by showing
them part by part of your poster by pointing
to sections on the poster and illustrating where
things happen.

• Try to make eye contact with your audience.
There is a good chance you will be demonstrat-
ing your poster to one person and others may be
listening in. So, make sure you make eye con-
tact with the main person you are talking to,
however, glance over from time to time at other
people who may be listening in on your presen-
tation.

• Do not be afraid to have copies of your poster
in miniature or your previously presented paper
printed out. This is a good way to get people
who might be more interested in your project
later and can contact you if they forget your
contact information. Even if you do not have
copies of your presentation available, perhaps, a
note that has your contact information on it may
be good including a web site to where you have
more information available for those that may be
interested.

• Some posters are expensive to print out, because
they put a glossy film over your poster to pre-
serve it. This expensive element is useful if you
want to keep your poster for more time or hang it
up later in your room, so it can motivate you in
the morning. Most people just get the cheap ver-
sion of their poster which is just a simple printing
of the document. If you print out the cheaper

version, it is worth the investment of a poster
tube to hold your poster until you want to dis-
play it. I normally pay for the disposable printer
tubes which cost be about $3 at Staples. There
are more durable expensive poster tubes, but I
lose my poster tubes after I present my poster,
so the extra expense is not worth it.

4 What One Should be looking

for in a Poster

Although I have presented the basic information
about what a poster is and how to present one, I
have not described what one should be interested in
for any posters that they are interested in. This sec-
tion gives a general idea of how one might be critical
of a poster and what they should be looking for in a
poster. Here is a short synopsis of what one would
be looking for:

1. Is the presenter of the poster available to de-
scribe their work at their poster? Printing the
poster out and not being available at a certain
time to describe their work is not acceptable.

2. Did the presenter of the poster interact with
any of the audience that was interested in their
poster? Did they answer questions from all in-
terested attendees.

3. Did the poster provide ample background of
the work? This is very important, because one
should not be totally confused about what the
work in the poster is all about.

4. Can the presenter of the poster describe what
was done in the poster? Can one tell what was
designed in their work from viewing the poster?
If one cannot figure this out from the poster, the
poster presenters are probably in trouble.

5. Did they have a demo? If so, how did it look?
Did the demo work or did it look nice?

6. Do they have any results? If they do not have
any results, this is probably a bad indication of
the state of the poster. Having results clearly
defined is an excellent way to help a poster be a
success.

7. Can one view the text and tables/pictures from
about 5 feet away from the poster?

8. Is the contact information available on the
poster?
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